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In a true partner marketing campaign, McCormick promoted
its Frank’s RedHot and Cattlemen’s BBQ Sauce brands’
integration into Kroger’s Home Chef products, with Memphis
in May as the prizing sponsor. The sweepstakes was promoted
via email, digital, social, and in-store, driving to a KPI-built web
site with instant win functionality. Sophisticated tracking,
including unique QR codes for in-store displays, allowed real-
time data on performance by tactic. KPI also provided the full
suite of sweepstakes administration services.

The goal of the campaign was to drive
awareness and sales of the Kroger Home
Chef and McCormick brands through an
engaging, multi-channel promotion
including in-store signage with QR codes.
Consumers were incentivized to participate
with the chance to instantly win one of 100
prizes, or a grand prize trip to the World
Championship Barbecue Cooking Contest
in Memphis.

Key challenges included managing real-
time prize claims within fixed award
periods, filtering out bot entries, and
tracking across multiple entry tactics. With
a high-value experiential prize on the line,
execution needed to be clean and
compliant, and the winner verification
process had to be thorough and fast —
especially to get the Grand Prize winner to
the event on time.
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Performance Insights

The campaign drove strong consumer engagement, generating 119,703 site visits and 94,137 entries —
a clear indicator of effective cross-channel execution. KPI also did winner handling for 101 overall
prizes, enabling smooth prize delivery and a positive experience for every winner. The results speak to
the power of a well-executed CTA campaign, and KPI’s ability to deliver both scale and reliability.

The campaign saw a strong entry-to-visit
conversion rate of nearly 79%, reflecting clear
calls-to-action and intuitive user flow. The
effective use of in-store QR code placements
highlighted the value of real-world touchpoints,
but significant traffic also stemmed from social,
CRM emails, and third-party sharing. Campaign
takeaways included participation data as well as
insight into performance by channel.

119,703 Site Visits 79% CTA Conversion

See how increased interactivity and promotional ideation can increase consumer engagement with your
brand. Reach out to see how KPI can leverage dynamic data-driven content for your upcoming campaign!

KPI delivered full-service campaign execution.
KPI developed and hosted a robust entry site
with sophisticated tracking and prizing
functionality. Admin services included official
rules, registration, bonding, winner handling,
fulfillment support and tax compliance. By
overseeing every detail, the client was able to
run a high-impact, multi-channel promotion
without stretching their internal resources.
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